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ENIXEIPHZIAKO NMPOMrPAMMA
ANTAMQNIZTIKOTHTA« ENIXEIPHMATIKOTHTA« KAINOTOMIA

. Epyaneiobnkn
AVTAyWwVIOTIKOTNTAS

A MIKPEZ & MOAY MIKPEZ ENIXEIPHZEIZ

H emyxeipnon AOYBOX A.E. nou e€dpelel oTnVv nepiQepeia ATTIKNG e&vtaxbnke otn Opdon <«EpyaAgiobnkn
AvTaywVvIoTIKOTNTAG» npolnoAoyiopoU 400 ekar. Eupw. H dpdon otoxeUel oTn BEATIiWON TNG AVTAYWVIOTIKOTNTAG
TWV HIKPWV KAl MOAU HIKPpWV E€MIXEIPNOEWY, €NEVOUOVTAG OTOV MAPAYWYIKO EKOUYXPOVIOMO TOUG, TNV UIOBETNON
ouoTNUATWV Tunonoinong & nigronoinong, kKabwg kal o branding kar wneiakrn npoBoAn.

O OuVOAIKOGC npoUrnoAoyioyoc Tng enevduoncg sival 200.000€ ek Twv onoiwv n Onuooia dandvn avepXeETal O€
100.000€ kar ouyxpnuaTtodoTeital and Tnv EAANGda kai To Eupwnaikd Tapeio [Mepipepeiakng AvanTuéng Tng
Eupwnaikng 'Evwong.

To enIXEIpNHATIKO OXEDIO NOU EYKPIONKE NPog XpnuaTrodoTnon kai uAonoisgital, nepiAappBavel enevoUoEIq
OTIG NAPAKATW KATNYOPIEG:

v Mnxavnuata - EEonAiouog

v MioTonoinon MpoidvTwyv - Ynnpeoiwv - Aladikaoliwv

v Zuokeuacoia - ETikeTa - Branding

v Wnoiakn MpoBoAn

v MeTagpopika Peoa

v MicBoAoyikO kKOOTOG £pyalopevwy (VEO NPOCWMIKO)

MEo® TNG CUHHMETOXNG oTNn Apdaon, n eniXeEipnon NETUXE:

v BEATIWON TNG AvTaywvVvIOTIKOTNTAG TNG

v au&non Tng kepdogopiag TnG

v gvioxuon Tng eEwWOTPEPEIAC

v/ EMEKTAON TNG Ayopdg PE TN NPoaBnKn VEWV NPoiovVTwV & UNNPECIWV
v €€ao@AaAion uwnAOTEPNG NOIOTNTAG NPOIOVTA & UMNNPEDIEG

v/ au&non TNG napaywyikotTnTac & BeATimwon AsiIToupyikwyv d1adikaciwv
v/ gvigoyxuon TNG ENIXEIPNUATIKOTNTAG

v dnuioupyia / dlaTApnon NoloTIKWV BECEWV €pyaaciag

Me Tn oupBoAn Tou EMAVEK evioxUBnKe n €niXeipnon anopEPovTac opeAN TNV AVTAYWVIOTIKOTNTA TNG XWPAG Kabwg

Kal oTnV TOMIKN OIKOVOWia.
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EIAIKH TPAMMATEIA AIAXEIPIZHZ

Eupwnaiki ‘Evwon NPOrPAMMATQN ETIA, TZ & EKT avantu§n - epyacia - aAAnAeyyun

HA A EIAIKH YMNMHPEZIA AIAXEIPIZHZ EMAVEK
Eupwnaiko Tapelo
MNepipepetaknig Avantuéng

Me th ouyxpnuatodotnon tns EAAAdas kal tns Eupwnaikns Evwons



